
 

 

NEWS: HILTON LONDON METROPOLE GETS A £1.8 MILLION FACELIFT  

 

22 February 2010 – The Hilton London Metropole hotel is investing £1.8 m in a 

refurbishment of bedrooms and public areas in the hotel’s West Wing. From 8th 

March until June 2010 111 out of 340 Hilton Deluxe Plus Rooms as well as lift 

lobbies and corridors on 3 floors will be fully refurbished.  

 

The rooms will be given a modern twist by introducing a contemporary design in 

fresh colours. New furniture, carpets, lighting and ultra-comfortable beds will enhance 

the guest experience.  

 

Avner On, the hotel’s General Manager, comments: “The refurbishment of our 

Deluxe Plus bedrooms and public areas is part of an ongoing programme of 

upgrades at the hotel in order to offer our guests the best possible experience. Whilst 

retaining the renowned Hilton service and our valued in-room amenities, we will 

provide them with a calming atmosphere that is perfect for working or relaxing.” 

 

The built-in continental and US sockets, ergonomic chairs, working areas and 32” 

LCD flat screens in all Deluxe Plus bedrooms and Apartments will offer guests 

increased comfort when staying at the hotel. An enhancement of all bathrooms will 

complement the new experience, providing guests with the perfect atmosphere to 

relax with a refreshing bath or shower and luxury Crabtree & Evelyn products. 

 

Hilton London Metropole’s West Wing, built in 2000, features 340 Deluxe Plus 

Rooms, including the hugely popular Family Rooms, known as the largest “Double 

Double” rooms in London with two Queen beds and a sofa bed, connecting rooms, 

as well as six long-stay Hilton Apartments. The building also holds the hotel’s largest 

state-of-the-art ballrooms (two ballrooms from a total of 40 function rooms), which 

can accommodate up to 1,600 people each. 

 

Other recent investments include a £2 million complete refurbishment in the hotel’s 

Deluxe Rooms in the Tower building and a £500,000 project installing 32" flat screen 



LCD TVs in all bedrooms, both completed at the end of 2008. The latest investment 

involved a £200k transformation of the lift lobby and corridor leading to the Executive 

Lounge in the hotel’s East Wing in May 2009. 
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About Hilton Worldwide  
Hilton Worldwide is the leading global hospitality company, spanning the lodging sector from 
luxurious full-service hotels and resorts to extended-stay suites and mid-priced hotels.  For 90 
years, Hilton Worldwide has been offering business and leisure travelers the finest in 
accommodations, service, amenities and value.  The company is dedicated to continuing its 
tradition of providing exceptional guest experiences across its global brands.  Its brands are 
comprised of more than 3,500 hotels in 81 countries and include Waldorf Astoria Hotels & 
Resorts, Conrad Hotels & Resorts, Hilton, Doubletree, Embassy Suites Hotels, Hilton Garden 
Inn, Hampton Inn & Suites, Homewood Suites by Hilton, Home2 Suites by Hilton and Hilton 
Grand Vacations.  The company also manages the world-class guest reward program Hilton 
HHonors®. 
 
For more information about the company, please visit www.hiltonworldwide.com. 
 
About Hilton Hotels  
Hilton Hotels is the stylish, forward-thinking global leader of hospitality that welcomes guests 
in more countries than any other full-service hotel brand. The Hilton brand currently includes 
more than 530 hotels and resorts in 76 countries, and plans to serve travelers in 80 countries 
by the end of 2011. By offering innovative products, services and amenities, Hilton enables 
travelers to be at their best 24/7, whether traveling for business or leisure. Start your journey 
at www.hilton.com. 
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